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ENGAGING YOUR AUDIENCE: 
HOW TO CREATE AN EXCELLENT 

“DV 101” PRESENTATION
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Presenters

Alexis Champion

Training Manager
achampion@gcadv.org
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1 . AP P LY  AD U LT  L EAR N IN G  P R IN CIP L ES  TO  
YO U R  P R ES EN TAT IO N

2 . IN CO R P O R AT E VAR IO U S  M EAN S  O F  
P RES EN T IN G  IN F O RM AT IO N :  V IS UAL ,  AU RAL ,  
WR IT T EN ,  K IN ES T H ET IC

3 . CR EAT E  P OWER  P O IN T  P R ES EN TAT IO N S  T H AT  
AR E  M O D ER N  AN D  EN G AG IN G
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Learning Objectives
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Anxiety vs. Curiosity
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 Adults learn based on how 
comfortable their brains 
are with the proposed 
information

 Anxiety blocks curiosity

 Skilled facilitators 
encourage curiosity by 
dealing with the anxiety
 Motivation

 engagement

Learning Styles
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 Learning Style: An innate pattern of thinking, perceiving, 
problem solving and remembering when approaching a 
learning task

 Learning Preference: an expressed personal preference 
favoring one type of learning environment, method of 
teaching or instruction over another

VARK
6

 Visual:
 Graphics, charts, diagrams (does NOT include still pictures, videos)

 Aural: heard or spoken information
 Lectures, group discussions, radio, talking out loud

 Read/write: information displayed as words
 Manuals, reports, essays, lists, diaries, PowerPoint

 Kinesthetic: use of experience and practice (simulated or real)
 Demonstrations, simulations, videos and movies of “real” things, case 

studies, practice and applications
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Multimodality
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 Those who do not have a strong preference are defined 
as “multimodal.”

 Some learners are flexible – use various modes 
depending on the topic, situation

 Others need to learn in all modes

 A good training offers learning in all four VARK modes!

Connecting With Your Audience
8

 Tailor your content

 What outcome are you 
hoping for?

 What is the most important 
takeaway for this particular 
group?

 What would survivors want 
them to hear?

Connecting With Your Audience
9

 Healthcare providers:

 Screening for DV

 Confidentiality

 Law Enforcement

 Lethality indicators

 Writing reports

 Judges/prosecutors

 DV Bench book

 Advocate privilege law

 Schools/Teens

 Healthy relationships

 Empowerment

 Faith Leaders

 How to support victims

 Accountability for abusers

 Civic Organizations

 Myths and barriers

 How to help
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Telling a Story
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Power Point? Yes or No?
11

 Depends on the speaker

 Should support, not interfere

 Setting

 Visibility?

 Equipment?

 Time allotted

 Audience

PowerPoint Do’s and Don’ts
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 Keep the design simple

 Use fewer words, in 
large font

 Don’t over-animate

 Avoid excessive 
punctuation!!!

 Don’t use clip art

 Don’t read from your 
slides

 Rehearse your 
presentation
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What is an accessible PowerPoint slide?
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 All content (both images and text) has a text alternative

 Content is read in a logical order either via keyboard 

navigation or using a screen reader

 Clear and simple language

 At least size 18 font

 Consistency with slide organization and format

Tips for Print Materials
14

 Use large font (no less than 14) ), simple, san serif fonts 

(e.g., Arial, Verdana, Helvetica)

 Provide at least 1.25’ space between lines

 Use clear and simple language

 Avoid using dark colored or glossy paper

Tips for Video and Audio Tools
15

 Avoid using  flashing content and avoid turning off lights

 Audio files should include written transcript for participants

 Make sure video and audio elements are captioned 

 Describe any graphics  

 Pause between slides (allows time to read the slide) 

 Use high contrast colors (audience members with low vision or 

color blindness will appreciate it)
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Questions…
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Thank You!

Alexis Champion

Training Manager
achampion@gcadv.org
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